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Who we are

• Certification UNI EN ISO 14001
• Since 2011 a solar energy plant that powers 

the entire packaging phase of  our plants
• 7 product certifications
• 5 quality system certifications
• 2 economic-environmental-social 

sustainability certifications



Our production and 
market

• 42 foreign countries with special focus on the 
USA and Japan

• 42 references, own brand and third brands

3



Increasingly more sustainable the Italians' shopping basket 

 9 in 10 Italians pay attention to 
sustainability when buying food 
and beverages 

 1 in 2 Italians willing to pay more 
for a sustainable food product

 10 billion euros the value of  green 
products in the Italian food basket

*Coop 2021 report
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The Italian olive sector in brief

 Environmental, landscape, historical, cultural and anthropological value of  
olive groves. 

 High potential for differentiating production, in terms of  varieties (more than 
500) and production modalities in respect of  biodiversity

 49 quality designations (PDO and PGI representing 40% of  the EU 
designations for the sector)

 Top 5 designations by quantity: Terra di Bari, Toscano IGP, Val di Mazara, 
Sicilia IGP, Riviera Ligure

 Organic surfaces: 239.096 ha (about 23% of  the total olive-growing area). 
Italy, 1st European country - Apulia 1st Italian region

 Elevato numero di filiere di prodotto olivicolo tracciate
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The organic olive oil sector in Italy

DISTRIBUTION OF ORGANIC AREAS TO OIL TREES QUOTE %

* Source: Sinab

 Approx. 45,000 organic operators 
active in the olive oil sector 
(producers and preparers)

 Approx. 38,000 producers in 6 
Italian regions (Centre-South)

 Approx. 1,700 organic olive oil
mills

SALE TRENDS OF EXTRA VIRGIN 
OLIVE OIL FROM ORGANIC OLIVE 
TREES BY GEOGRAPHICAL AREA

YEARS 2017 - 2019

% CHANGE IN CONSUMER VALUE
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CONSUMER PRICE EVOLUTION FOR EXTRA VIRGIN 
OLIVE OIL IN LARGE-SCALE RETAIL TRADE

PRICE DIFFERENTIAL OF ORGANIC AND 
CONVENTIONAL OLIVE OIL TO THE FARMER

The prices of  organic olive oil

Source: Sinab 7



The prices of  designations

Source: Ismea
8



The stock market for extra virgin olive oil in the 
square of  Bari
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Differentiation as a strategic driver

 Aiming at organic and geographical indications

 Aiming for quality and sustainability

 Focusing on the relationship with the territory

 Focusing on transparency and traceability
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1. Organic and geographical indications 
...a growing trend
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2. Quality and sustainability 
... increasingly appreciated values

• Implementation of  Sustainability Standard with sector industries, starting with production
• Labelling to improve communication to the consumer 
• Producing EVO oil to the best of  known practices to ensure a sustainable product in the broadest 

sense of  the term

Economic: ability to generate income and employment

Environmental: ability to maintain quality and reproducibility of  natural resources

Social: ability to ensure conditions of  human well-being (human rights, labour practices, fair operating 
practices, consumer protection, community involvement and development)
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3. The relationship with the territory 
...an essential relationship

 The “Districts of  food” are recognised by the Italian Ministry 
of  Agriculture.

 The Biodistrict of  the Blades: the blades constitute a geological, 
landscape and ecological element characterising the territory.

 They are also capable of  generating biodiversity and agro-
biodiversity. The Bio-District is understood as a territory 
dedicated to organic farming that brings together agriculture, 
landscape, environment and urban communities. 

 Objective: supporting, valorising and developing these 
resources in an integrated manner

 The Biodistrict of  the Blades: management by the 70% of  the 
olive producers (30% by municipalities, cultural associations, 
tourism, etc.).
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4. Transparency and innovative traceability 
... the first experiments with blockchain …

 Thanks to technology, it is possible to geolocate all the 
producers' fields and collect, in a certified way, all the data 
inherent in the techniques used, with reference to each 
individual producer and worker, from the fields to the 
processing and packaging stages.

 The QR code on the collar of  the bottles will allow, through a 
smartphone, access to a large amount of  information, 
recorded on blockchain technology. In particular: the 
characteristics, the territory from which it originates, the 
cultivation and production method used... even panel tests 
and multi-residual analysis.

 Value to agricultural and supply chain data
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Thank you for your
attention!

Benedetto Fracchiolla

fracchiolla@finoliva.com
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